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Course title Spa Tourism

Scientific area Tourism

Teaching method During the course many different teaching methods will be used.
Language of

Lecturers: . g g English
instruction

ECTS 4 Semester Spring

Hours per week 1,5 Hours per semester TP:19,5; OT: 13

It is expected that students will be able to:
e develop a tourism strategy to any spa tourism.
o define and develop the various steps in developing a strategic plan for a spa tourism
service.

Objectives of the course

Entry requirements There aren’t any.

. Concepts

. The story of Spa Thermal

. The Spa Thermal in Europe

. The Spa Thermal in Portugal

. The offer of spa thermal

. The promotion of spa Thermal

. The spa and de wellness

. Developing a tourism strategy

. The new tendencies in spa tourism

Course contents
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Group coursework —50%
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